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The goal: provide 
America with the most  

______________, 

____________ 

and skilled workforce 
professionals. 

What does your retention rate look like? 

What are some challenges our youth face today? 

 

1. The more _______________, the better the outcomes. (SearchInstitute.org) 

 

2. It’s not the _______________, it’s the ________________ can they partner? 

TLC 5 Es Ideas   Potential Partner 

E  
internet research, labor market information, plant 
tours, internships, guest speakers, job shadow, 
career interview, interaction with many 

 

E 
career planning drives the school schedule, 
programs with distinct frameworks , avenue for 
expression, outside the classroom learning events, 
holistic  approach, include family, stair stepping 
objectives, MARKET DEMANDS! 

 

E 
leadership development opportunities, youth lead 
advisory groups, volunteer, mentoring young 
people, community service activities, utilized in 
outreach/recruitment efforts 

 

E 
ongoing skills/interest assessments, reality checks 
along the way, education assessment to recognize 
challenges, monitor at various check points, repeat 
as needed 

 

E 
high standards, high expectations, create sense of 
competition on projects, relate worldwide events to 
their sphere, recognition, ownership, failure is not 
necessarily “bad”, create solution’s environment 

 

 

3. Basics of Developing Partnerships. 

A. ___________________________ all potential partners. 

B. Identify a _____________________ benefit, objective. 

C. “________________” the win-win-win scenario.  

D. Provide constant ____________________________. 

E. Under ___________________, over ______________________. 


