


Objectives

ÅShare about the Best Bones Forever Campaign 
and showcase recent successes

ÅEncourage those associating with girls 9-14 to 
teach and model bone strengthening behaviors

ïDiets high in calcium and vitamin D

ï60 minutes of physical activity a day

ÅGive educators the tools to begin program 
partnerships in school settings



Older than 9? Nowôs the time!    

ÅTarget audience: 
Girls ages 9-14

ÅEmphasis on fun!



Why now? Why girls?

ÅAges 9-18 are the key bone-building years

ÅMore calcium needed at this age than ever

ÅWhy girls?

ï1 in 2 women will break a bone due to 
osteoporosis

ï9 out of 10 girls donôt get enough calcium



What girls need

1,300
milligrams (mg) of calcium 

200
international units (IU) of 
vitamin D 

60
minutes of physical activity



Calcium counts!  



The deal with D 

ÅCalcium needs vitamin D to do it job. 

ÅMany foods are fortified with vitamin D.



Get moving! 

Å60 minutes 
every day

ÅBone-strengthening 
activities at least 3 
days a week



Campaign theme

What makes Best 
Bones Forever! 
different from other 
nutrition and physical 
activity campaigns?

Your BFF!



Campaign design

ÅIconic symbol to 
increase brand 
recognition

ÅGirls nationwide 
helped choose the logo



Campaign materials



Campaign materials



PSAs and banner ads



Skelegirls 



Girlsô Web site

Åhttp://www.bestbonesforever.gov

ÅFeatures:

ïMessage board 

ïEasy recipes 

ïPolls

ïQuizzes

ïActivity suggestions

http://www.bestbonesforever.gov/


Girlsô Web site


