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Objective

Administrators, Teachers and students 

work together to develop a print-based 

ad campaign to encourage student 

retention.  

Posters will be displayed throughout the 

district and community.



Introduction

Graphic Design & Illustration instructor 

at the Frisco ISD Career & Technical 

Education Center

Asked by Mrs. Perkowski, AP at Frisco 

HS, to design posters for her program.

Video
http://www.schooltube.com/video/d9f597ce6697473390f4/Commit-not-to-Quit

http://www.schooltube.com/video/d9f597ce6697473390f4/Commit-not-to-Quit


Frisco ISD History

 Frisco ISD is at the top of the fastest growing 

school districts in the state and nation; 

growing by 10-30% annually the past 12 

years. 

 FISD ended the 2008-2009 school year with 

approximately 31,000 students. The district 

grew by a little more than 10% this year; as of 

March 1, 2010, there were 34,273 students 

enrolled.



Why a Drop Out Campaign?

 The  dropout campaign started because the 
current statistic states that 1/3 of all students 
in the nation drop out of high school. *

 FISD does not currently have a high dropout 
rate, but if we continue to grow as we have, 
we may in the future.  

 So overall, the campaign was designed to be 
PROACTIVE in nature.

*http://www.ets.org/Media/Education_Topics/pdf/onethird.pdf



The Current Plan

The Drop Out Campaign was started in 

February 2009 at Frisco High School.  

In 2010, the campaign spread down to 

FHS "feeder" schools (middle & 

elementary).  

In 2011, the plan is to take the campaign 

district-wide.



Who needs to be involved?

 Administrators - Lead Committee

 Student Council Leaders - research to find 

current statistics

Digital & Interactive Media courses - design 

posters (we used Adobe Photoshop)

 Video/Broadcast - video project for district 

station

 Teachers/Parents/Community Leaders -

support program by signing pledge cards



Potential Problems

 The printing cost might be the only problem a 

district would encounter

Mrs. Perkowski was awarded a “Grant for 

Great Idea” therefore allowing our campaign 

to have a printing budget

 Find local companies to sponsor and put their 

logo on poster/tshirt

 Ask for discount from local printing companies





















Promise Cards





Logos



T-Shirts



Other Campaign Ideas…

Promote Hands Free Cell Phone Use

Preventing the Flu

Reduce underage drinking



DECA Hands Free Campaign



District Flu Campaign







Questions?

Dianna Bacon

Graphic Design & Illustration Teacher

Frisco ISD CTE Center

bacond@friscoisd.org

469.633.6780 ext 76793

www.friscoisd.org/schools/cte


